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ConciergeConcierge

PROVIDING AFFLUENT AND CULTURED TRAVELERS WITH THE MOST  
UP-TO-DATE INSIDER KNOWLEDGE AND RESOURCES.

A LUXURY LIFESTYLE PUBLICATION SERVING THE MOST DISCRIMINATING TRAVELERS.

+
ON THE ROAD
EXPERIENCE THE NATURAL  BEAUTY SURROUNDING THE CITY 
OENOPHILE EXPERIENCEINDULGE IN TOP WINE BARS  AND RESTAURANTS 
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SUMMER 2016
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SHOP SUMMER STYLE

FAMILY-FRIENDLY EXCURSIONS

SHAPING THESKYLINEEXPLORE SAN FRANCISCO’S  ICONIC ARCHITECTURE
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Concierge
EDITORIAL

“The Authoritative LOCAL Guide”

Bespoke Concierge utilizes our participating concierge teams from the finest luxury hotels  
as our main expert sources for the best of everything in the city. 

From curated calendars and itineraries to shopping and dining by neighborhood, we help
our readers discover what only the most well-informed city experts know.

Each issue includes recommendations, resources and infotainment in an 
easy-to-read, highly engaging format. 
 
 Calendar
A curated selection of the top events, exhibits, shows and high-profile local 
festivals and activities. 

 Radar
A snapshot of what’s hot in the city features tips on the newest  
restaurants, lounges/bars, shops, museums, galleries and attractions. 

 Spotlight
Offering a zoomed-in look at a singular neighborhood, featuring top  
recommendations on where to dine, drink, shop and play.

Shop
These shops and boutiques will carry the latest trends in categories that 
include watches, jewelry, women’s apparel and more. 

 Savor
A look at what’s new on the culinary landscape highlighting specific  
restaurants that are must-visit dining destinations. 

 Itinerary
Three morning-to-night itineraries featuring curated days dedicated to a 
different type of vacation, from romance to family fun.  

 
 

Bespoke Concierge 
is the most reputable 
luxury guide to the 
city, focusing on: 
8SHOPPING 
8CULTURE  
8DINING 
8VIP ACCESS 
8STYLE

Regional Features
Each issue of Bespoke  
Concierge will include in-
depth, local coverage that 
offers additional insight into 
the featured region. These 
features take readers into the 
heart of the city to experience 
the neighborhoods, arts,  
culture, dining and shopping in 
a new, vibrant way. 
 
Global Interest/ Travel
Bespoke Concierge will also 
include a set of general interest 
features that cater to the 
broader pursuits and global 
worldviews of the affluent 
traveler, including emerging 
destinations, first-class travel 
experiences and more. 
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Concierge

 57% of affluent travelers rely on on-site staff (concierges) 
to decide on activities once on their trip.

Source: Ipsos MediaCT, Google Travel Study, May to June 2013

Bespoke Concierge is a destination-travel guide geared to the most affluent travelers.  
Partnering with concierge teams at the top luxury hotels, Bespoke Concierge is the most 

reputable source for local recommendations on the best of everything in the city,  
from upscale dining and shopping to culture and nightlife.

Average Household Income.......................................$250,000+
Average Age...................................................................32+ years old
College Graduate .........................................................80%+
Male/Female.................................................................60%/40%
Second Homeowner....................................................42%

READERSHIP & DISTRIBUTION

Delivering Affluence
Bespoke Concierge offers its partners access to one of the world’s top audiences: 

the savvy, cultured traveler staying in the finest luxury hotels in the city.

LOS ANGELES • NEW YORK CITY • SAN FRANCISCO

Mix of concierge desk and in-room distribution at hotel partners such as the Four Seasons Beverly Hills, Montage Beverly Hills, 
The Peninsula Beverly Hills, The Ritz-Carlton Marina Del Rey, Viceroy Santa Monica, The Peninsula New York, The Chatwal,  

The Carlyle, The Towers of the Waldorf Astoria New York, The Pierre - A Taj Hotel, Jet Luxury at the Trump Soho, Dream 
Downtown, The Ritz-Carlton San Francisco, Taj Campton Place, JW Marriott Union Square, Omni San Francisco Hotel,        

Four Seasons,  Fairmont San Francisco, Grand Hyatt San Francisco, Ritz Carlton Half Moon Bay and dozens more in each city. 

READERSHIP
The majority of copies are distributed to our select lists of the finest 

 luxury hotels in each city. See distribution list for details.

All advertising partners and businesses mentioned in  
Bespoke Concierge are provided copies to distribute as needed. Other distribution includes:
• Luxury Retailers •  Restaurants •  Museums • Art Galleries • Luxury Shopping Centers

Bespoke Concierge is also distributed to our exclusive mailing lists and at promotional events.

Readership: 
40,000 per market, per issue

DEMOGRAPHICS
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PRINT DEADLINES

Concierge

ADDED VALUE FOR FULL PAGE ADVERTISERS

All full page advertisers will receive free promotional content 
both in print and online.

Promotional content includes up to 100 words and one image.

www.bespokemagazineonline.com

MULTI-MARKET 
DISCOUNTS*

2 Markets....10% Discount

3 Markets....15% Discount 

* Excludes Premium Positions

2016 NET RATE PER MARKET 
Size 		  1x 	 2x (per issue)	

Full Page 		  $3,900 	 $3,510	

Inside Front Cover  Spread 		  $8,500 	 $7,650	

Pre TOC  Spread 		  $6,000 	 $5,500	

Spread 		  $5,500 	 $5,000

Inside Back Cover 		  $4,500

Back Cover 		  $5,000

Half Page 		  $2,500 	 $2,250	

MARKETS AVAILABLE
LOS ANGELES • NEW YORK CITY • SAN FRANCISCO

Spring/Summer 2017
	 AD CLOSE:  	 March 10, 2017
	MATERIALS DUE:  	 March  17, 2017
	 PUBLISHED:  	 April 14, 2017

Fall/Winter 2016/2017
	 AD CLOSE:  	 SEPTEMBER 5, 2016
	MATERIALS DUE:  	 SEPTEMBER  12, 2016
	 PUBLISHED: 	 OCTOBER 3, 2016
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Concierge

AD DIMENSIONS: All live matter must be at least 0.25” (1/4) from 
the trim and a minimum of 0.125” (1/8) bleed added to all sides.

NOTE: All live matter must be at least 1/4” from the TRIM of the 
magazine. The bleed size listed above is the page trim size with 1/8” 
minimum bleed added to all sides. It is not the trim size. Make sure 
that copy does not run into the gutter on two-page spread ads.

PREPRESS GUIDELINES: Bespoke Concierge Magazine is a 
Macintosh format Computer to Plate (CTP) environment, Adobe

InDesign is the primary page layout program used. PDF/X1-a 
and Macintosh formatted InDesign documents are the preferred 
material formats. Your files will pass through a preflight 
operation to confirm all elements are present and correct. If 
there are problems, we will contact you and work to resolve them 
(with applicable charges). To minimize problems, please read 
and follow the guidelines below.

DIGITAL FILE REQUIREMENTS: We accept the following native 
file formats: Adobe InDesign (preferred) *Adobe Photoshop and 
*Adobe Illustrator. You must package or collect all support files 
including fonts. Do not apply style attributes to fonts. Use only 
standard Adobe fonts in PC-created documents. Convert all 
PMS spot colors used in any application to CMYK.

IMAGES: All images must be submitted (grayscale or CMYK) as 
native Photoshop PSD, EPS or TIF at 300 dpi. (Images supplied at 

lower resolution will result in an inferior print quality that will not be 
the publisher’s responsibility.) Any images supplied as RGB, index, 
lab or containing color profiles will be converted to CMYK, which 
may result in an undesirable color shift. We can’t be responsible for 
files supplied in formats other than CMYK. Scaling, rotating or other 
image manipulation must be done prior to placement in the page 
layout program.

PDFS: PDF x1a files are acceptable only if they meet size, color 
and resolution requirements as detailed in the Images section 
above.

PROOFS: For color-sensitive materials, a proof created to SWOP 
specifications is required. Ink jet and laser prints are acceptable 
for content only. We will not be responsible for color shifts on 
press if no approved color proof has been supplied.

FTP SITE INFORMATION EMAIL OR CALL: 
tina@firebrandmediainc.com, 949-715-4100

AD SUBMISSION: Please send or email materials and direct 
questions to the following:

Bespoke Concierge Magazine c/o Firebrand Media, LLC 
Attn: Tina Leydecker 
385 Second Street, Laguna Beach, CA 92651 
Phone: 949-715-4100 Fax: 949-715-4106 
tina@firebrandmediainc.com

FULL PAGE
TRIM: 
7” X 9”
BLEED: 
7.25” X 9.25”
LIVE AREA:
6” X 8”

1/2 PAGE
TRIM:
6” X 4”

SPREAD
TRIM: 
14” X 9”
BLEED: 
14.25” X 9.25”
LIVE AREA: 
13” X 8”

ADVERTISING SPECIFICATIONS 2016/2017
THIS PUBLICATION PRINTS COMPUTER-TO-PLATE. 

PRINTING Web offset  
BINDING Perfect bound 
TRIM SIZE 7” width x 9” depth  
LINE SCREEN / DENSITY 150 line / 300% maximum density 
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Concierge
DIGITAL ADVERTISING SPECIFICATIONS 2016/2017
WWW.BESPOKEMAGAZINEONLINE.COM
AD UNIT IMAGE SIZES ~ PLACEMENTS &  PRICING 

LEADERBOARDS  (728 width x 90 depth in pixels)
Placement: Global header $1000 net or Global footer $800 net per month

FEATURED ADVERTORIAL SPOTLIGHT ADS (1100 width  x 510 depth in pixels)
Placement: Home Page plus one destination city linked, to your advertorial $1000 net per month 
Destination City Only - $600 net per month

BOX ADS (300 width x 250 depth in pixels) 
Placements: Global Top Right $750 net, Middle Right $500 net, Bottom Right $350 net per month
Destination City Only - Top Right $500 net, Middle Right $350 net, Bottom Right $250 net per month

Images should be max 50Kb gif or jpeg
Provide us with your destination URL / web address.
Ad materials are due the 25th the month prior to the ad run date.
Digital ad materials go to  scott@firebrandmediainc.com

• Destination Cities available: Aspen, Chicago, Los Angeles, Miami, New York and San Fran
• Rotation:  Featured Spotlight Advertorial do not exceed 5 featured posts.   Box Ads: Do not rotate.
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For more information, contact your Firebrand Media representative or Steve Zepezauer, CEO & Editorial Director    
(steve@firebrandmediainc.com) Visit us online at firebrandmediainc.com

FIREBRAND PORTFOLIO

FIREBRAND MEDIA PUBLISHES A WIDE PORTFOLIO OF PRODUCTS, INCLUDING:

• Montage Magazine: The international in-room print publication and   
   digital magazine for Montage Hotels & Resorts

• Omni Escapes Magazine: The in-room print publication and digital  
   blogging for 60+ Omni Hotels & Resorts nationwide

• Meritage Collection Magazine: Official in-room print magazine  
   and digital content publishers for this award-winning luxury  
   hotel collection

• Sea Island Life Magazine: In-room print magazine publishers for  
   the iconic Sea Island Resort 

• Salamander Magazine: The in-room publication for Southeast  
   luxury destinations of The Salamander Hotels & Resorts 

• Evans Hotel Magazine: In-room print publishers for the San Diego 
   based Evans Hotel Group

• Bespoke Concierge Magazine: Regional luxury travel publication  
   in top hotel rooms and concierge desks in major US cities 

• Pacific Coast Magazine: 100,000+ circulation regional publication  
   celebrating the iconic California lifestyle and culture

• Laguna Beach & Newport Magazines: Award-winning city  
   publications for Laguna Beach, CA and Newport Beach, CA

• OCinSite.com: A coastal Orange County lifestyle portal

• Laguna Beach & Newport Beach Independents: The weekly  
   newspapers of choice for Laguna Beach & Newport Beach

• Coastal Real Estate Guide: Weekly guide reaching more  
   than 180,000 affluent readers in select Orange County  
   coastal neighborhoods

LIFE, WELL LIVED

SUMMER 2016

STAND-UP
ADVENTURES
DISCOVER SPECTACULAR 

PADDLING DESTINATIONS

FC_Montage17-V2.indd   5
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online at newportbeachindy.com  “For Locals, by Locals”  August 5, 2016 | Volume VII, Issue 31
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PAGE 15 | Artscapes

Local Artist Launches 
His “Real Heroes” 
Exhibition at Library

PAGE 16 | Stepping Out

Nominations Now 
Open for Golden 
Foodie Awards

PAGE 12 | Calendar

Getting Ready for 
Lobsterfest on Sunday 
at Newport Dunes

By Sara Hall | NB Indy  
The California Coastal Commission 

will consider an administrative permit 
for archaeological investigations on 
the site for the controversial proposed 
mixed-use project, Banning Ranch, next 
week. 

Mike Mohler, representing Newport 
Banning Ranch, LLC, submitted the 
application.

Commissioners are scheduled to hear 
the actual project, consisting of residen-
tial, hotel, retail and open space on 401 
acres, next month. 

The staff report for the administra-
tive permit application details that the 
work will include ground disturbance, 
including hand excavated shovel test 
pits and potential mechanical excava-
tion using small bucket will be used, 
resulting in less than 10 cubic yards of 
soil disturbance, and will include Native 
American monitors.

Shovel test pits would be dug by hand 
by a professional archeologist at several 
locations throughout the site. The 
testing work would be completed in ap-
proximately one week. 

The site supports an array of sensitive 
coastal species and habitats, the staff 
report notes. 

Next week’s meeting will also include 
an application from the city for six 
acres of habitat restoration and water 
quality improvement at Big Canyon. 

Commissioners are scheduled to 
meet Aug. 10-12 in Santa Cruz, and 
Sept. 7-9 in Newport Beach.

PRIVATE ROAD Page 18 NIGHT OUT Page 18

CCC Considers 
Archaeological 
Administrative 

Permit for 
Banning Ranch

Newport Beach 
Celebrates 15th 

National Night Out

Blind Curve 
Adds Danger 

to Private 
Road

By Katie Malin | NB Indy
Dozens of police offi cers, two 

mounted units, a K9 unit and a 
SWAT vehicle were clustered at the 
Bonita Canyon Sports Park on Au-
gust 2, but they weren’t there to fi ght 
crime—they were interacting with 
the public, teaching safety lessons, 
and strengthening their bonds with 
the community as part of National 
Night Out, a crime and drug preven-
tion event hosted in hundreds of 
cities throughout the United States.

About 600 people gathered for the 
Newport Beach Police Department’s 
15th annual National Night Out 
event and learned how to correctly 
secure their homes and cars. Ninety-
seven percent of crimes in Newport 
Beach are property crimes, includ-
ing petty theft of valuables left in 
cars according to Crime Prevention 
Specialist Andi Querry.  

“About 75 percent of these crimes 
are preventable by locking doors and 

NBPD Offi cer Shaun Dugan and his horse Levi greet the public at National Night Out

By Katie Malin | NB Indy
Looking both ways before turning 

on a street is a mandate for safe driv-
ing. However, for the Newport Beach 
residents of Private Road, doing so 
isn’t an option. 

The 17 families that live on Private 
Road turn left from their cul-de-sac 
onto Irvine Avenue with no vision, 
only the hope that they will not be hit 
by oncoming traffi c. 

The blind curve is due to a retain-

www.surterreproperties.com

CHINA ∙ UNITED KINGDOM ∙ DUBAI ∙ RUSSIA ∙ INDIA ∙ MEXICO ∙ CANADA

BRE#01778230

Build the Ocean View Home of Your Dreams
CORONA DEL MAR  |  2808 Ocean Boulevard  |  $5,500,000

NBindy_8-5-16_Front-t.indd   1
8/4/16   5:11 PM

JUNE/JULY 2016  |  NEWPORTBEACHMAGAZINE.COM

BEACH READS
5 PERFECT PAGE-TURNERS

SOUNDS OF SUMMER
GUIDE TO CONCERTS  
AND FESTIVALS

MAIDEN OF THE SEA
SURFER MEAH COLLINS 
TAKES ON BIG WAVES

PACK THE PERFECT BEACH BAG

INTERNATIONAL TASTING TOUR

SUN-READY SKIN CARE

TRAVEL: SAN DIEGO

+

REVIVING A LEGEND: INSIDE THE TRANSFORMATION OF LIDO MARINA VILLAGE

SUIT UP
HAVE FUN IN THE SUN WITH THIS  
SEASON’S HOTTEST SWIMWEAR

FC_NBM42_cover.FINAL.indd   2
6/6/16   7:54 AM

JANUARY/FEBRUARY 2016 » OCINSITE.COM
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Can we please change the deck for New Year Nutrition to “5 diets for a fresh start in 2016”? Everything else looks 
great.

The Loft 
at Montage 
Laguna Beach

FC_LB59.indd   1

1/25/16   2:11 PM

Local Miriam Peterson enjoys a dip in Woods Cove. The weekend surf forecast predicts small, southwest swells and breezy with air and 

water temperatures both in the 70s under sunny, clear skies.
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PAGE 6 | CRIER

Carnival Goers 

Need Not be 
Members

PAGE 12 | SCHOOLS/SPORTS

Runner Again 
Brings Home Gold

“Our Town, Our Paper” 
lagunabeachindy.com 

August 5, 2016 | Volume XIII, Issue 27

CREEK, page 26
MANCUSO, page 22

SCHOOL CANDIDATE, page 22

Jazz Prodigy to 

Perform at 
Festival of Arts

PAGE 10 | A&E

By Rita Robinson | LB Indy

With contentious issues rising 

among residents regarding short-

term rentals, medical marijuana dis-

pensaries and a burgeoning number 

of beachgoers, the only candidate 

so far to challenge two City Coun-

cil incumbents in the November 

election says she’ll give the city back 

to the citizens. 

“It’s time to move the residents’ 

needs and quality of life from the 

trunk of the car to the front seat,” 

said Judie Mancuso, a 21-year 

resident who spearheaded the “an-

ti-puppy mill” campaign in Laguna 

Beach in 2012. Her efforts resulted 

in local law that stops pet shops 

from selling dogs, cats and rabbits 

bred in commercial facilities. 

Mancuso said she knows how to 

work with bureaucracy to benefit 

humans as well.  “We’ve got a lot 

of animals here, including human 

animals,” she said. “Things are hap-

pening to their health as well as to 

At the 
Crossroads 
Over Short-
Term Lodging 
By Andrea Adelson | LB Indy

Elected officials on Tuesday, Aug. 9, 

are expected to decide between two pro-

posed ordinances to regulate short-term 

lodging in Laguna Beach, a divisive issue 

in a town with an affordable housing 

shortage and a responsibility overseen 

by the Coastal Commission to promote 

lower-cost visitor accommodations.

One measure drafted by the city’s 

Planning Commission would restrict 

rentals of less than 30 days to visi-

tor-serving, commercial areas, while the 

other, devised by a council subcommit-

tee, would allow homeowners to rent 

out their premises in neighborhoods on 

a limited bases, just two 14-day periods 

a year.

New Candidate 
Emerges for 
School Board
By Marilynn Young | LB Indy

With the deadline approaching for 

those who intend to seek elected office, 

three so far have declared their candi-

dacies for the Laguna Beach Unified 

School District Board.

Two positions are open on the 

five-member board, which governs a 

four-school district of 3,000 students.

First-time contenders Howard Hills 

and Peggy Wolff have filed their nomi-

nation papers, according to the county 

registrar.

Incumbent and board clerk Jan 

Vickers must still complete her filing 

by adding a declaration of candidacy 

RENTALS, page 24

Council Contender 

Ready to Rumble 
Laguna Creek 
On Path to 
Former Glory
By Rita Robinson | LB Indy

When Bob Borthwick read the 

email in his inbox telling him the city 

was awarded a $500,000 grant to re-

store part of Laguna Canyon Creek, 

he was overjoyed, nearly getting, he’s 

reticent to admit, emotional. 

Who wouldn’t be? It’s no small 

chunk of change. But it wasn’t the 

money. 

“I was overjoyed that other peo-

ple recognize the value of Laguna 

LBindy_8-5_Page1xx.indd   1
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SEA Island LIFE
FALL/WINTER 2015/16

FALL FLAVORS
CHEFS’ FAVORITE 
FARMERS  
MARKET FINDS

BETTER WITH AGE
UNCORKING WINES 
FROM THE CELLAR

IN GOOD COMPANY
OUT-OF-THE-BOX 
SOUTHERN  
BUSINESSES

Wooded  
RETREATS

MARITIME FORESTS’ NATURAL WONDERS
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LAGUNA BEACH & NEWPORT BEACH COMMUNITIESCoastalRealEstateGuide.com 
AUGUST 5, 2016  | VOL. 6,  ISSUE 31

Offering price:  
$2,800,000 
Address:  
2512 Glenneyre Street 
Laguna Beach
Agents info: 
Phillip Caruso
Surterre Properties
C 949.293.7334
pcaruso@surterreproperties.
com  
www.CarusoRealEstate.com

Perched above Moss Point near Woods Cove, this newly rebuilt home possesses 180-degree ocean views from every level. Rebuilt from the studs, this home offers a cutting-edge modern design with attention to quality, environmentally friendly materials and top craftsmanship. Design improvements incorporate a great room entertaining level that includes quartz in the kitchen countertops, backsplash and fireplace, all with backlighting features. 

FEATURED PROPERTY: LAGUNA BEACHStep Into an Ocean-View Contemporary

9 4 9 . 3 9 0 . 4 5 4 3 S TA N F I E L D R E A L E S TAT E . C O M
According to information published by The Wall Street Journal for the time period of 2016. *Per Trendgraphix based on data supplied by MLS.

JUST ANNOUNCED BY THE WALL STREET JOURNAL AND REAL TRENDS - THE THOUSAND
#1 REAL ESTATE TEAM IN ORANGE COUNTY | #2 IN CALIFORNIA | #9 IN THE UNITED STATES

By Gina Dostler
Home and business organizing is made easy when Desiree Kunihiro is at the helm. As owner and founder of Clean Slate Organizers, Kunihiro has more and more clients utilizing her skills as an organizer to help them list assets that include the value and location, two important pieces of information that helps the inheritance process.

Q:  Why is it important to organize assets?
A:  Family members or heirs might lose out on a valuable 

item. As we get older, we tend to accumulate many things. And those things can gain value as time marches on. Most heirs really don’t have a clue as to the value of items and may simply get rid of them unaware of their current value. 

When detailed records are kept, it helps establish the worth and it can then be sold at a fair market price. It is also is a way to keep track of the items so it doesn’t get lost or disappear. 

Q: Do you catalog everything in a home?
A: No, that would be exhausting. 

Continued on page 2

ONE ON ONE WITH DESIREE KUNIHIRO:Organizing Home Assets

Desiree Kunihiro

FROM THE PUBLISHERS OF
“Our Town-Our Paper” 

CREG_LB/NB_8-5aa.indd   1

8/4/16   3:55 PM

ESCAPES

OMNI AMELIA  
ISLAND 

PLANTATION 
RESORT

THE 
SWIM  

OF 
THINGS

S P R I N G  -  S U M M E R  2 0 1 5

OU T D O O R S
GOLF WITH A VIEW

Exceptional courses with 
breathtaking scenery

H I STO RY
WALKING TOURS
Relive the past one 

step at a time

M USI C
JOIN THE CROWD
Outdoor festivals  

worth the trip 

WAT E R
HYDROTHERAPY
Rejuvenate with  

back-to-basics treatments

Spectacular resort pools  
that surpass expectations

+
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BACARA RESORT & SPA |  BALBOA BAY RESORT |  ESTANCIA LA JOLLA HOTEL & SPA | 

THE MERITAGE RESORT AND SPA |  PASEA HOTEL & SPA

LAID-BACK LUXURY  |  THE MAGAZINE FOR THE MERITAGE COLLECTION
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CATAMARAN RESORT  HOTEL  &  SPA   |   BAH IA  RESORT  HOTEL

MISSION:
BEACH!

ConciergeLOS ANGELES

SUMMER 201550+
WAYS TO SEETHE CITY 

LA BY BIKE TRAVERSE THE CITY ON TWO WHEELS 
OPEN SEATING9 PATIOS FOR ALFRESCO DINING

SPOTLIGHT ON LITTLE TOKYOEXPLORE THE JAPANESE CULTURAL DISTRICT

LA CONCIERGES SUGGEST TOP RESTAURANTS, SHOPS AND NEIGHBORHOODS

SANTA MONICA PIER
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