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The Laguna Beach Independent is the only local 
newspaper exclusively focused on Laguna, and 
is the paper of choice for the community. No 
other paper offers more in-depth coverage on 
the people, issues and events in this dynamic 

and unique community. Every Friday, 15,200 
copies are delivered to homes and businesses 
in Laguna, offering advertisers an outstanding 
opportunity to reach and blanket this market 
with one efficient buy.  
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UNSURPASSED COVERAGE OF LAGUNA BEACH

• 15,200  COPIES PER WEEK

• 38,000+ READERS

• BLANKET COVERAGE OF HOMES IN LAGUNA 
 BEACH, INCLUDING KEY COMMUNITIES SUCH AS:

• Three Arch Bay  • Lagunita

• Emerald Bay • Irvine Cove

• Laguna Beach Village • Cliff Drive

• Top of the World

 
•  BULK DISTRIBUTION TO MORE THAN 100  

BUSINESSES AND HIGH-VISIBILITY 
LOCATIONS, INCLUDING:

• Restaurants • Real estate offices

• Doctor’s offices • Retail shopping areas

CIRCULATION AND DISTRIBUTION
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Remembering the Fight 
To Save the Canyon 

PAGE 24 | LIMELIGHT

Striving for Peace 
A Grain at a Time

By Donna Furey | LB Indy
Short Street resident Steve 

McIntosh concedes his motive 
is to lure trick-or-treaters to his 
neighborhood bordering the high 
school. He’s noticed a drop off in 
trick-or-treaters over the years and 
wasn’t making his own elaborate 
Halloween costumes anymore. 
So he decided to re-channel his 
creative energy by turning his 
grassy front yard into a cemetery.

“I’m not anti-Oak Street, but it 
gets a little crowded over there,” 
he joked, referring to the nearby 

Laguna Beach neighborhood that 
for years has ensnared mobs of 
costumed goblins, witches and 
fairies and assorted parents as a 
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Dare to Enter 
Short Street’s 
Haunted Cemetary

Incumbent Kelly Boyd and 
candidate Jon Madison skipped the 
final public forum Wednesday, Oct. 
29, for candidates seeking election 
to the Laguna Beach City Council.

Madison, who also failed to make 
a scheduled appearance on a KX 
93.5 radio show this past Sunday, 
could not attend due to “unforeseen 
business matters,” he said in an 
email on Wednesday. Boyd provided 
no specific explanation, but said 
earlier he felt the forum unnecessary 
because most of the electorate has 
already made up their minds or has 

Athlete 
Concussions 
On the Rise
By Rita Robinson | LB Indy

In the first eight weeks of the 
school year, 12 Laguna Beach 
High School students have been 
diagnosed with concussions, as 
many as suffered the injury for the 
entire 2013-14 session, according 
to a report presented to the Laguna 
Beach school board Tuesday.

Football players accounted 
for 11 of those traumatic brain 
injuries (tbi) and one soccer 
player completed the dozen. Two 
more athletes, a soccer player 
and a volleyball player, suffered 
concussions while playing club 
sports, bringing the total to 14. 

Irene White, director of special 
education and student services, and 
Mike Churchill, athletic director 
at Laguna Beach High School, 
presented the report on the school 
district’s concussion management 
guidelines.  The protocols meet the 
legal requirements for reporting 
and diagnosing concussions that 
become effective on Jan. 1.  A 
change to the state education 
code requiring concussion 
management was made law in 
2011, a year after the NFL publicly 
acknowledged that many former 
players were suffering chronic 
traumatic encephalopathy, a form 
of dementia.  “We’re getting a lot 
more direction,” said White.

School staff is becoming 
more aware of the signs and 
symptoms, Churchill explained, 
and are more likely to ask students 
demonstrating uncharacteristic 
behaviors about recent injuries. 

In a town where intense 
outside-school activities range 
from downhill skateboarding and 
mountain biking to surfing and 

POLITICAL BRIEFS, page 34HALLOWEEN, pages 30CONCUSSION, page 31

Boyd, Madison 
Absent for 
Firebrand Forum

Be careful behind the wheel. Creatures of the night -- caught here at last week at El Morro’s Boo Blast -- emerge at sunset.

A new resident of Short Street.

Political Briefs

ELECTION 2014 

ELECTION 2014 

CITY COUNCIL, PAGE 5; SCHOOL BOARD, PAGE 22

Candidate 
Q&As
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By Robert Campbell | LB Indy
Deadlocked at nine after 18 matches 

with Aliso Niguel, Laguna Beach High 
School girls’ tennis team lost its regular 
season finale 71-72 in a tiebreaker 
based on total games played. “It showed 
them how important one game can 
be,” Coach Don Davis said, hoping the 
experience will motivate his girls as they 
head into post-season play. 

Laguna compiled a 16-4 record this 
year, their best since going 17-4 in 2008. 
They also won their ninth straight 
Orange Coast League title. “This is by 
far my best team,” said Davis, now in his 
fourth season. 

A key member of Davis’ team is senior 
Summer Dvorak, currently ranked 13 
in the United States Tennis Association’s 
southern California 18s division. The 

daughter of LBHS volleyball legend 
and 1984 Olympic gold medalist Dusty 
Dvorak and his wife Wendi, Summer 
spent her first 10 years in Laguna before 
moving with her family to Park City, 
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High School Sports Update

SportS 
SUBMISSIONS WELCOME BY 5 PM TUESDAY

Breakers Fall Short at 
Estancia 17-6

Senior lineman, David Luecke, sacks Estancia quarterback, Connor Brown.  Laguna’s defense 
shut down the Eagles offense for three quarters. Estancia scored two touchdowns late in the 
game to defeat Laguna 17 to 6.

Competition 
Seeded from a  
Family Tree 

By Frank Aronoff | LB Indy
Football (1-7, 0-3)

Laguna played a tough well-played 
game last Friday, Oct. 24, at Scott Field 
on the Estancia campus in Costa Mesa, 
nearly spoiling the 50th anniversary 
year celebration for the Eagles (6-2, 
3-0).  Breakers were tough on defense,  
holding the frustrated hosts to a field 
goal for three quarters of play and six 
possessions.

The game was Laguna’s best defensive 
effort of the season and it came against 
the league’s top team

Laguna started the contest with Jesse 
French recovering the kickoff after the 
Eagles were unable to hold on to Max 
Casper’s kick. From there Laguna could 
only move eight yards but were close 
enough for Casper (a freshman) to kick 
a 27-yard field goal, his first try for the 
year.

Breakers and the Eagles exchanged 
punts before Estancia put together a 
12-play drive to the Laguna 18 but were 
forced to kick a tying field goal.

Still knotted at three at the half, 
Laguna took the second half kickoff and 
opened play with Bruce Knill running 
39 yards to surprise the Eagles. Unfor-
tunately, two Estancia defenders forced 
him out-of-bounds and the fall resulted 
in a collarbone injury that sidelined the 
key two-way player for the rest of the 
game.

The Breaker drive eventually stalled 
and Casper added a 41-yard field goal.  
Estancia’s possession was a quick three 
play and punt giving Laguna the ball 
again. Breakers held on to the pigskin 
for over six minutes and 42 yards but 
were unable to get closer than the Eagle 
33 before Casper’s 50-yard field goal try 
fell short.

Estancia took over and seemed to 
re-energize marching 80-yards in seven 
plays to finally score early into the final 
period.  Breakers came back but once 
again could not execute a play just out-
side the red-zone turning the ball over 
on downs. Back came Estancia march-
ing 68 yards in nine plays for their last 
points of the evening. Still Laguna did 
not give up as they drove 74 yards to the 
six-inch line but could not get the ball 
across on the drive. Brett Tracy had two 
great catches in the last push for 13 and 
45 yards.

Boys Sand Volleyball (6-1)
Breakers completed the regular season 

with a complete 6.5 to 0 sweep of the 
Monarchs on Tuesday, Oct.  21 at the 
Grant Street courts. The league playoffs 
got underway this week with quarter-
finals on Oct. 28-29, semifinals on Oct. 
30, with the championship slated for 
Monday, Nov. 3. Breakers will have to 
get by Newport for a shot at the finals. 
The two programs have not played each 
other this season.

Final Standings:
North: Huntington Beach 6-1, Los 

Alamitos 5-2, Marina 3-2, Monarchs 
2-4, Orange Lutheran 2-5, Servite 1-4, 
Esperanza 0-4

South: Laguna Beach 6-1, Newport 
Harbor 6-1, Corona del Mar 3-3, Edison 
3-4, Tesoro 2-4, Fountain Valley 0-5

Girls Golf (12-5, 12-0) 
LEAGUE CHAMPIONS

Breakers concluded the league dual 
schedule with a sweep of the league 
teams on Wednesday, Oct. 22, at The 
Ranch course in Laguna Beach. This 

Youngsters Bring Home Gold
Fourteen students age 7 to 12 from 

Cho’s Academy of Laguna Beach 
competed among 1,000 participants at 
the 22nd Annual KS Choi California 
Open Tae Kwon Do Championships in 
Carson on Oct. 18.

Cho’s team won five gold and two sil-
ver medals. Three of the Cho team losses 
were extremely close matches, with one 
match going into double-overtime, 
another into standard overtime and one 
loss a likely result of accidental fouls. 

The Cho’s Academy team undergoes 

a rigorous training schedule and are 
encouraged to be humble in victory and 
to accept loss with dignity. All academy 
youth students are required to compete 
as part of their curriculum.

“I am incredibly proud of all my 
students for their work-ethic, follow-
through and bravery,” said academy 
owner Jacob Cho, who established the 
business in 2009. He offers tae kwon do, 
Brazilian jiu jitsu, yoga and condition-
ing fitness classes at the 1966 S. Coast 
Highway studio.

SPORTS UPDATE, page 21

DVORAK, page 21

Thurston Competes at San O

LBHS senior Summer Dvorak excels on a court 
different from the one dominated by her dad, 

an Olympic volleyball gold medalist.

From left, back row: Vincent Ewing, Alex Chang, Brayden Jenson, Sterling Radisay, Garrett 
Woodburn, Luke Machin and Rex Bradshaw; front, Leo Pardun, Nico Bammer, Sabrina Yang, 
Jimmy Shea, Theodore Drews, Alyssa Sladeck, Zachary Van Meter and Zachary Wang-Huhem 
(not pictured).

P
H

O
TO

 B
Y R

O
B

ER
T C

A
M

P
B

ELL

Division 1:
Boys Short Board

Kiko Nelsen 5th

Girls Short Board

Kayla Coscino 2nd

Kelly smith 4th

Clare Kelly 5th

Boys Long Board

Jamison Roller 5th

Girls Long Board

Liv stokes 2nd

Lola Fisher 4th

Division 2: 
Boys Short Board

Julian Williams-Goldberg 

2nd

Kyle Shaw 6th

Girls short Board 

Grace Fink 1st

Destiny Thompson 2nd

Boys Long Board

Zach Henderson 3th

Alex Wick 6th

Girls Long Board

Cici Stewart 1st

The Thurston Surf Team competed against seven schools at Church in 
San Onofre State Park last weekend. The team finished second to Shore 
Cliffs of San Clemente. Thurston finalists were:
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See Video online at 
lbindy.com

Striving 
For Peace a 
Grain at a 
Time

The visiting Drepung Gomang Tibetan monks from southern India master the mandela’s intricate 
design -- a diety centered among four symbolic gates -- by recreating it many times over two years.

Photos by Mitch Ridder

Left: After a week and hours of work, the finished mandala is 
intentionally destroyed, a metaphor symbolizing the imperma-
nence of life while also demonstrating a discipline for letting 
go of material possessions. Above: Pam Wicks, NCC’s music 
director, and Rev. B.J. Beu with drum, lead the dissolution 
procession from the church toward St. Ann’s Beach.

Right: A visitor to Neighborhood 
Congregational Church appears 

mesmerized by the labor-intensive 
mandela creation.

The tools for creating a mandala: chakpurs, elongated metal funnels are used to scoop the 
brightly colored sand and then to lay the intricate patterns by rubbing one against another, 
creating a consistent vibration to help control the precise pouring of sand.

LimeLight
PHOTO SPREADS AND FEATURES
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ADVERTISING OPPORTUNITIES & BENEFITS
• 15,200 copies – more than 38,000 readers/issue

• Blanket coverage of homes in Laguna Beach

 • Reaches more residents and business owners than any other paper

 • All display ads are in FULL COLOR – no other paper can offer this benefit!

 • Tabloid format maximizes readership and advertiser visibility

 • Advertisers are included in our digital edition, with links directly to websites 
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2016 Rates Advertising Rates   

Full Page $965  $815  $695  $590 

2/3-PAGE $770  $660  $550  $470 

1/2-PAGE $635  $535  $440  $380 

1/4-PAGE $330  $285  $240  $200 

1/8-PAGE $185  $150  $130  $110 

    

Front Page Strip $525 $500 $475 $450

Section Strip $250 $225 $200 $175

    

Business Card $80 $70 $60 $50

Classified $40 $35 $30 $25
    

Shared frequency for advertising in the Laguna Beach Independent and the Newport Beach Independent.  
Prices for inserts, wraps or other provided upon request. 

COMBO
Advertise in both papers and receive an additional 5% discount off of earned frequencies. 
 
NOTES
• All rates are net per insertion
• Guaranteed placement add 10%
• Early pay discount of 2% if publisher is paid in advance  of sale date
• First-time advertisers must prepay for their first ad
• Basic typesetting and ad layout is included. Creative ad design will be billed $75 per hour 

CONTRACT INFORMATION 
• A contract is required to secure frequency discounts.
• Cancellations must be received in writing one week prior to space reservation deadline. 
• If fewer insertions are run than contracted for, the advertiser agrees to pay the difference between rates paid and rates earned.
• Publisher shall not be liable for damages as a result of an advertisement failing to be published.
• Positioning of the ad is at the discretion of the publisher, except when advertisers pay for preferred position and/or are 
  promised a specific position in writing. 

DEADLINES
• Space must be reserved by noon Tuesday
• Camera-ready materials due noon Wednesday

SIZE OPEN 13x 26x 52x

SIZE OPEN 13x 26x 52x

SIZE OPEN 13x 26x 52x
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ADVERTISING SPECIFICATIONS

FULL PAGE
9 (W) X 14(H)

FULL PAGE
HALF
PAGE

(VERT.)

EIGHTH
PAGE

(HOR.)

1/2 PAGE VERT
4.5(W) X 13.5(H)

1/8 PAGE 
4.5(W) X 3.325(H)

2/3 PAGE
6.75(W) X 10.5(H)

1/8 PAGE VERT 
2.125(W) X 6.75(H)

TWO THIRDS 
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HALF
PAGE

(HOR.)

1/2 PAGE
9(W) X 6.75(H)

BANNER AD
9(W) X 2H)

BANNER 

QUARTER
PAGE

(HOR.)

1/4 PAGE
4.5(W) X 6.75(H)

1/4 PAGE VERT
2.125(W) X 13.5(H)

BUSINESS CARD 
2.875(W) X 1.875(H)
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PRE-PRESS GUIDELINES: Laguna Beach Independent is a 
Macintosh-format Computer-to-Plate (CTP) environment, and 
Adobe InDesign are the primary page layout programs. Print-ready 
PDF and InDesign documents are the preferred material formats. 
All files will pass through a preflight operation to confirm that all 
elements are present and correct. If there are problems, we will 
contact you and work to resolve them (with applicable charges). To 
minimize problems, please read and follow the guidelines below.

DIGITAL FILE REQUIREMENTS: We accept the following digital 
file formats: PDF, TIFF, or JPEG images. High-resolution files of at 
least 180 dpi are required. Please package or collect all support files 
including fonts. Convert all PMS spot colors used in any application 
to CMYK.

IMAGES: All images must be submitted (grayscale or CMYK) 
as native Photoshop psd, EPS, JPEG, or TIFF at 180 dpi. Images 
supplied at lower resolution will result in an inferior print quality 
that will not be the publisher’s responsibility. Any images supplied 
as RGB, index, lab or containing color profiles will be converted to 
CMYK, which may result in an undesirable color shift. We cannot 
be responsible for files supplied in formats other than CMYK. 
Scaling, rotating or other image manipulation must be done prior to 
placement in the page layout program.

PDF FILES: Print ready PDF files are acceptable only if they meet 
size, color and resolution requirements as detailed in the Images 
section above.

DELIVERY INFORMATION: Submitting your ads can be done in 
any one of three following ways:

1. Mail/Overnight Delivery 
2. Via Our FTP site 
3. Email (Not to exceed 5MB in size) 
by mail or overnight delivery, please send your ad (please 
include a suitable content proof) to Ad Coordinator LBindy 250 
Broadway St., Laguna Beach, CA 92651 Please check with your 

Ad Coordinator to receive prior approval before sending your ad 
via email. The Ad Coordinator will provide you the proper email 
address. Proofs are still required for electronically submitted 
ads (see Proof Policy above for requirements). A file (JPG) can 
also be supplied as a content proof, but must be clearly labeled 
as such. FTP (File Transfer Protocol)  Firebrand Media LLC 
maintains an FTP site to support advertisers in the quick and 
easy electronic delivery of digital ad files. FTP is a simple way to 
transmit large files over the internet. However, content proofs are 
still required for electronically submitted.

PROOF POLICY: Content Proofs * A content proof is required for 
all ads.  A content proof can be provided as either a hardcopy print 
or a low resolution JPEG file. A JPEG content proof file should be 
clearly labeled “Proof” to differentiate it from the high-resolution 
ad file. For instructions on creating a JPEG, click here. * All content 
proofs must be generated at 100% and include crop marks.

AD SUBMISSION: Please send or email materials and direct 
questions to the following:

Laguna Beach Independent c/o Firebrand Media, LLC 
Attn: Tina Leydecker 
385 Second Street, Laguna Beach, CA 92651 
Phone: 949-715-4100  Fax: 949-715-4106 
tina@firebrandmediainc.com

CONTACT INFORMATION:

ART QUESTIONS
Contact art dept. with any artwork questions:  
artdept@firebrandmediainc.com

LOG ON CREDENTIALS:
Please contact tina@firebrandmediainc.com  
for FTP upload info.
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“Our Town-Our Paper” 

IN ADDITION TO LAGUNA BEACH INDEPENDENT, FIREBRAND MEDIA PUBLISHES  
A WIDE PORTFOLIO OF PRINT AND DIGITAL MEDIA, INCLUDING:

For more information, contact your Firebrand Media representative  
or Steve Zepezauer, CEO & Editorial Director  

(steve@firebrandmediainc.com).  
Visit us online at firebrandmediainc.com

LUXURY HOTEL PUBLICATIONS

REGIONAL LIFESTYLE PUBLICATIONS

OCTOBER/NOVEMBER 2015  |  NEWPORTBEACHMAGAZINE.COM

FASHION

ISSUE

The

ALL THAT JAZZ
MUSIC AT SEGERSTROM 
CENTER FOR THE ARTS

GIN IS IN
MIXOLOGISTS REACH FOR 
THE HERBAL SPIRIT

COASTAL STYLE
6 LOOKS FOR FALL 2015

CHIC COUTURE
CUSTOM CLOTHING  
FROM HEAD TO TOE

ON TREND
AUTUMN FOOTWEAR  
FORECAST

FUNCTION MEETS FORM
‘ATHLEISURE’ APPAREL 
IS ON THE RISE

DINE AT PELICAN HILL
NEW CULINARY OFFERINGS  
AT THE RESORT

INSPIRED BY DESIGN
RE-CREATE LOCAL RESTAURANT  
INTERIORS AT HOME

FC_NBM38_cover.indd   1 9/28/15   10:46 AM

JULY/AUGUST 2015 » OCINSITE.COM

CREATIVE SIDE DISHES  ❱❱  TRAVEL: MACAU  ❱❱  GOLF LIKE A PRO

AQUATIC ADVENTURES 

WATERSPORTS FOR  

ALL SKILL LEVELS 

IDEAL SUMMER DAYS 

FAVORITE PICKS FOR  

FOOD, FITNESS AND FAMILY

BEAUTY AT THE BEACH 

HEAD-TO-TOE GUIDE FOR  

THE SURF AND SAND

SUN &  
SURF

PURPOSEFUL PLAY 

LAGUNA PLAYHOUSE’S  

YOUTH THEATRE PROGRAM

CULTURAL CUISINE 

SAMPLE INTERNATIONAL 

FLAVORS AROUND TOWN

FIND YOUR ZEN  

ESCAPE SUMMER STRESS  

THROUGH MEDITATION

+

FC_LB55.indd   1 7/20/15   11:50 AM

By Tim J. Randall | NB Indy
The City of Newport Beach Water Dis-

trict continued struggling to meet the higher 
28 percent benchmark placed on it by the 
State Water Board. “Hitting that 28 percent 
is tougher than some of the surround-
ing districts that are at 20 and 24 percent,” 
said George Murdoch, the city’s municipal 
operations director. “We are going to keep 
moving forward to hit the goals. There are a 
lot of initiatives happening.”

September however, proved to be a good 
conservation month for both Laguna Beach 
water districts, with South Coast Water 
District and Laguna Beach County Water 
District exceeding their target mandates of 
24 percent, at 30 percent and 24.5 percent 
respectively as compared to Sept. 2013 
figures.

Andy Brunhart, general manager of the 
South Coast Water District, which serves 
South Laguna and neighboring cities, 
indicated that “our multi-faceted approach 
has been successful, with our customers 
demonstrating excellent awareness and 
conservation,” he said.

Those efforts have included expanded 
customer communication outreach, part-
nering with high volume water users on 
integrating recycled water and utilization of 
the district’s Targeting Conservation Grant 
Program, which “encourage customers to 
convert to efficient toilets, weather-based 
irrigation controllers, efficient sprinkler 
nozzles, and Turf removal,” said Brunhart.

At Laguna Beach County Water District, 
the General Manager, Renae Hinchey was 
equally pleased with the September findings, 
noting in a press release that: “Thanks to our 
customers’ efforts to reduce outdoor water 
use, we were able to meet our reduction goal 
for September. As we move into the cooler 
months, however, continued effort is needed 

Artists rendering of the renovated Lido Marina Village, which is scheduled to reopen in early 2016. See story on page 4 for details.

By Sara Hall | NB Indy 
Newport Beach celebrated a special 

anniversary last week: 25 years as a sister 
city to Antibs, France. 

The anniversary celebrates the “city-
to-city and people-to-people relation-
ship” with Antibes, City Manager Dave 
Kiff wrote in the Oct. 27 council meeting 
Insider’s Guide.

“We send our best wishes for 25 more 
years of close ties between our people,” 
said Mayor Ed Selich. 

A delegation of 18 people from 
Antibes visited Newport Beach  between 
Oct. 26 to 31. Among the week’s activi-
ties, the group attended last week’s City 
Council meeting, where Selich read a 
proclamation recognizing and honoring 

By Richard Simon | NB Indy
Are you ready for El Nino? 
The city of Newport Beach is prepared 

for whatever size El Nino that mother 
nature brings, but as important as it is 
for the city to anticipate possible floods, 
landslides, erosion, overtopping of the 
islands, tree and branch falls, blowing 
sand, ponding and hydroplaning, as well 
as staff and equipment needs, Public 
Works Director David Webb feels that 
getting the message out to the city’s resi-
dents asking that they perform their own 
advanced preparation and safety review 
is as critical to planning as anything that 
the city can do.   

Should El Nino downpours gift New-
port and the Southland with abundance 
of badly needed rains, Webb warns that 
it probably won’t mean the end of our 
drought, and that all residents should 

“keep conserving water.”   
Much of the hoped-for rains will be-

come rapid runoff, “which might fill the 
reservoirs, but may do little for the water 
table,” Webb said. 

Southern California depends on copi-
ous Sierra snowfall that melts gradually 
throughout Spring, Summer and Fall, 
and in the process replenishes the state’s 
water supplies. 

“An El Nino is a warming of the ocean 
surface or above average sea surface tem-
peratures in the tropical Pacific Ocean 
plus easterly winds that weaken or turn 
westerly,” Webb explained in a recent 
presentation to the city council.  

With El Nino conditions now present, 
“there’s a greater than 95 percent chance 
that the phenomenon will last through 
the winter into 2016, and about an 85 
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Preparing for El Nino
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Cirque du Soleil 
Opens a ‘Cabinet of 
Curiosities’

PAGE 20 | Weekend Rewind

Weekly Car Show 
Brings Classic Autos
to Balboa Fun Zone 

PAGE 10 | Stepping Out

Theatrical ‘Abundance’ 
Fills the Soul at South 
Coast Rep

Newport Struggles 
to Hit Water 

Conservation Marks

Newport Marks 
25 Years as Sister 

City to Antibes
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Download our APP 
to your smartphone for this 
week’s open houses or visit
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Senior Housing 
Needs Adressed

Homeless Struggle 
to Re-Enter the 
Mainstream
PAGE 3 | NEWS

Tim J. Randall | LB Indy
In response to a power outage on 

Monday Oct. 19, which left over 700 
residents in the dark for multiple hours, 
Councilmember Iseman requested the 
following night at City Council that 
Cox Communications be invited to 
present information on phone service 
disruptions for Laguna citizens still 
using landline phones. “I am concerned 
that Laguna Beach residents have the 
info they need in case of a disaster,” said 
Iseman.

At issue was the method of back-up 
power for phone service, when power 

Phones, Planes 
And Technology 
Concern Council 

COUNCIL, page 31HOUSING, page 32 WATER, page 30

Laguna Beach High School students rehearse the classic play “Stage Door” that opens this weekend. See page 18. 

Laguna 
Hits Water 
Conservation 
Targets

outages do occur, and the process by 
which customers are provided informa-
tional updates. Esther Northrup, senior 
director state regulatory affairs, dis-
cussed the Cox Communication back-
up battery and its functionality during 
times of electrical failure. “Most people 
now have moved to wireless services and 
away from the wire line option,” she said. 

For Cox customers who do have 
landline service, most have inside their 
home an internet/phone modem (pack-
et switch), but some residents may also 
have earlier technology (circuit switch) 
that utilizes a system, which sits attached 
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Tim J. Randall | LB Indy
Hedy Williamson grew up in Laguna 

Beach, enjoys the community and most 
days can be found spending hours at her 
art studio off of Laguna Canyon Road. 
“I love being here and seeing my friends, 
unfortunately I just don’t get to live 
here,” she said. 

Williamson, 63, is just one face amidst 
an aging population in Laguna Beach, a 
critical issue discussed during the City 
Council meeting on Tuesday night.

Survey information regarding the 
housing needs of seniors was presented 
to councilmembers and an assembled 
group of involved citizens, who hoped 
to get a better understanding of the 
housing concerns held by the senior and 
elderly population.

The impetus for the project, devel-
oped and driven by the City’s Senior 
Housing Task Force, was to “determine 
public interest in policies and programs 
that would assist aging in place,” accord-
ing to the city staff report. The aging in 
place term refers to seniors having the 
financial and care services capacity to 
remain living in their current residences.

The presentation of the survey find-
ings were conducted by Laura Gil-Trejo 
M.A., M.P.H from the Social Science 
Research Center of California State 
University, Fullerton, which coordinated 
the gathering, results and reporting of 
the data.

Close to 3,000 surveys were mailed 
to target residents age 55 and over, with 
651 responding. Interesting details 
emerged as Trejo walked the council 
and those gathered though the results. 
Nearly 84 percent expressed plans to live 
in their residence as they age, with 89 
percent indicating a desire to continue 
to live in Laguna Beach.

Cost of living was cited as a primary 
reason for Laguna residents not inter-
ested in staying in the City, along with 
the presence in their residence of stairs. 
Perhaps the most striking finding from 
the survey was respondents’ (nine of 10) 

Tim J. Randall | LB Indy
September proved to be a good 

conservation month for both Laguna 
Beach water districts, with South 
Coast Water District and Lagu-
na Beach County Water District 
exceeding their target mandates of 
24 percent, at 30 percent and 24.5 
percent respectively as compared to 
Sept. 2013 figures.

Andy Brunhart, general manager 
of the South Coast Water District, 
which serves South Laguna and 
neighboring cities, said that “our 
multi-faceted approach has been 
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Plein Air Contest 
Draws a Crowd

Wheel Over for 
Tour de Coop 
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By Gina Dostler
Catering to the most discerning 

clients that range from first-time 
buyers to sophisticated investors 
in the luxury real estate market is 
in a league of its own. With a focus 
on the most exclusive enclaves 
in coastal Orange County, The 
Daftarian Group in Newport Beach, 
co-founded by Paul Daftarian, 
develops and deploys effective sales 
and marketing strategies for elite 
clients. Daftarian himself has 15 
years experience as a top-producing 
mortgage executive and expertly 
maneuvers his team as one of the top 

representation in this industry.

Q: What got you started in the real 
estate business?

A: I first started in the mortgage 
business in 1999 until three years 
ago where I decided to partner with 
my wife, Lilli and started a luxury 
real estate group. She’s been in the 
business most of her life. Actually her 
whole family has been in real estate. 
Her mother was a broker for 32 years 
and she has been working in the 
business since she was 15 years old 
helping her father. We created this 
group because the industry needed a 

service that offered concierge services 
for the real estate industry. Our 
tag line is “we do things differently 
with our six-star service approach 
to buying and selling real estate for 
our clients.” Our business operates 
on selling or buying homes, but our 
main focus is all about the people.

Q: What constitutes the luxury 
real estate group?

A: It’s all about location. A home in 
Corona del Mar set down in a town 
without views or special amenities 
wouldn’t command the same price 
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$75 MILLION IN CLOSED SALES & $7.5 IN ESCROW IN THE LAST 19 MONTHS
Each Transaction Was Personally Handled By Me
I Guarantee It.

ADRIENNE BRANDES

C 714.401.8277  |  abrandes@surterreproperties.com  |  www.AdrienneBrandes.com

Lili and Paul Daftarian

Offering price: $1,449,000  
Address: 1095 La Mirada St., Laguna Beach

Agent info: Meital Taub, (949) 922-9552
First Team Estates - Christie’s International

Enjoy 180-degree ocean and city light 
views from the main living spaces and master 
bedroom of this home. The 2,200-square-foot 
open floor plan boasts three bedrooms, two 
bathrooms, hardwood flooring throughout, 
and plenty of storage. The chef of the family 
will adore a kitchen equipped with a six-
burner stove and stainless steel appliances. 
Additional features include a fireplace, a main 
level bedroom, air conditioning, exposed beam 
ceilings, surround sound throughout and walls 
of glass to take in nature’s display. With an 
ocean view deck and an en suite bathroom, the 
master suite serves as an ideal retreat, while the 
lower-level bedroom allows direct access to a 
sitting area patio.

ONE ON ONE WITH PAUL DAFTARIAN:

Luxury Real Estate With Six Star Service

FEATURED PROPERTY: 
LAGUNA BEACH

Arch Beach 
Heights Beckons

Continued on page 2
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» Montage Magazine: The in-room publication for Montage Hotels & Resorts
» Bespoke Concierge Magazine: A regional luxury travel publication distributed at the top hotel     
   concierge desks in major cities
» Sea Island Life Magazine: The official publication for Sea Island Resort and residences
» Loews Magazine: The in-room publication  for Loews Hotels & Resorts
» Laguna Beach Magazine: An award-winning city publication for Laguna Beach, California
» Newport Beach Magazine: An award-winning city publication for Newport Beach, California
» OCinSite.com: A coastal Orange County lifestyle portal
» Laguna Beach Independent: The weekly newspaper of choice for Laguna Beach
» Newport Beach Independent: The weekly newspaper of choice for Newport Beach
» Coastal Real Estate Guide: Reaches more than 80,000 affluent readers in Laguna and Newport


